


The OVO Energy Tour of Britain  

Å 20 Global cycling teams

Å Multiple World & Olympic Champions

Å £19.5m media value*

Å 1.6m spectators

Å 8m free to air TV viewers**

Å 40 hours free to air UK TV broadcast

Å Global TV coverage

Å 1.2m unique visitors to event websites

Å £35m net total visitor expenditure

Å 190k social media followers

Å 2.5m social media reach

Å 100,000 school children roadside

Å First ever stage in Nottinghamshire in 2017

* source: Repucom; ** inc. est. on demand & online  







At the start 





On the route
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What will the event mean for Nottinghamshire?

ÅMedia coverage and the postcard effect

ÅEconomic impact and inbound tourism 

ÅSports development and schools activity 


